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21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Typical Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 46.1 years
old (5.5% younger than average) and have a $125,828 (28.% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
American

= who Flew One or More Trips

2 1 '4% on DELTA Airlines in the past - rian ':5‘8%

12mos

u Remainder of USA DMAs
Other I

48.8 48.9

Hi i S
138,815,7... B

Total Persons: 134,358,7...
214,809,823 Men Men Woei Woinéni = who Hew One or More Trips on DELTA Airfines inthe past 12mos
. Average Age:
Age Cell Demographics of Target vs. Market: i i WS HHI of Target vs. Market:
e 433 i
» who Flew One or More Trips on DELTA Airlines in the past 12mos mUSA <$35K HHI
14,15 $35K-$50K HHI B2
$SOK-$75K HHI 8%
56 P . o - $75K-$100K HHI .
7.6% il T ki [ _21.6%
SlameRz
— n_,.._mﬁ
Flelcptski '
S— !mr 9%
$250K+ HHI *
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ .
= who Flew One or More Trips on DELTA Airlines in the past 12mos m USA A ; ’ﬁmm 398,335
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5,541
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Flew One or More Trips on DELTA Airlines in the past 12 months



43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Typical Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 46.5 years
old (4.9% younger than average) and have a $143,964 (25.8% higher than average) annual household...
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14.5% or 364,042 of ST. LOUIS DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Typical Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 46.8 years
old (5.5% younger than average) and have a $141,768 (36.4% higher than average) annual household...
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29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Typical Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 50.7 years
old (4.2% older than average) and have a $143,053 (38.2% higher than average) annual household income.
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24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Typical Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 52.2 years
old (1.9% younger than average) and have a $139,440 (32.3% higher than average) annual household...
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Education Levels: Adults 18 or older
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21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 45.7% more
likely to be a college graduate, 25.6% more likely to work full-time, 8.7% more likely to be married,

15.1% more likely to be a parent of 1 or more children u
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43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 41.7% more

likely to be a college graduate, 14.8% more likely to work full-time, 9.8% more likely to be married, 6.4%
more likely to be a parent of 1 or more children un
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Adults 18 or older who Flew One or More Trips on DELTA

1.7% less likely to be a parent of 1 or more children u
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29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mas.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 64.% more likely
to be a college graduate, 31.% more likely to work full-time, 22.9% more likely to be married, 21.8%

more likely to be a parent of 1 or more children un
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24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 37.5% more
likely to be a college graduate, 19.% more likely to work full-time, 12.4% more likely to be married,
19.6% more likely to be a parent of 1 or more children u
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21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 8.3% more likely

to own their home, 44.3% more likely to own a higher valued home, 2.1% more likely to have a single-
family home, 6.9% more likely to have a dog.
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to own their home, 16.1% more likely to own a higher valued home, 4.2% more likely to have a single-
family home, 7.6% more likely to have a dog.

— : 43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
- ] M sp Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 6.6% more likely
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2 14.5% or 364,042 of ST. LOUIS DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 3.8% more likely

to own their home, 52.7% more likely to own a higher valued home, 1.8% less likely to have a single-

| family home, 13.2% more likely to have a dog.

MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older
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: 29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 27.6% more likely

to own their home, 17.9% more likely to own a higher valued home, 12.2% more likely to have a single-

' family home, 3.6% more likely to have a dog.
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24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.

older who Flew One or More Trips on DELTA Airlines in the past 12mos are 7.8% more likely
home, 24.9% more likely to own a higher valued home, 3.1% more likely to have a single-
, 7.1% more likely to have a dog.
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21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 3.8% more likely to
look up D-I-Y advice online, 13.2% more likely to always vote in local elections, 46.9% more likely to belong
to a gym, 62.4% more likely to fly dome
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43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 3.2% less likely to
look up D-I-Y advice online, 11.1% more likely to always vote in local elections, 45.6% more likely to belong
to a gym, 72.1% more likely to fly dome
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14.5% or 364,042 of ST. LOUIS DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 13.3% more likely

to look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 78.5% more likely to

belong to a gym, 83.3% more likely to fly dome
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to a gym, 93.6% more likely to fly domes

29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are .1% less likely to
look up D-I-Y advice online, 22.6% more likely to always vote in local elections, 58.4% more likely to belong
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24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 7.9% more likely to
look up D-I-Y advice online, 21.% more likely to always vote in local elections, 61.2% more likely to belong

to a gym, 62.2% more likely to fly domes
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21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.

the past 12mos are 4.1% more likely to

use QSRs past mo., 16.4% more likely to use Sit-Down Restaurants past mo., 21.6% more likely to use

Top-10 Cuisines: Adults 18 or older

|S|H)-wn Restaurants Used Past 30-days)

Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers / ponut/
sporss 8ar  Bakery

iz

Mexican  Chinese Hakian

= who Flew One or More Trips on DELTA Airlines in the past 12mos. mUSA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew One or More Trips on DELTA Airlines in the... 24.4%

use R 10.9%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines 4 .

27.7%

75,606,880

31,585,584 11.6%

Table Games (Craps, Poker, etc.)

Bar / Nightclub 25,845,619

9.5%

Upscale Restaurant 8

1%
x
15,042,684 7.0%
11.0%
15,865,257 5.8%
M 4.7%

i 2.4%
w 4.4%

2.3%

Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

-
=5

Cigarettes

® who Flew One or More Trips on DELTA Airlines in the past 12mos mUSA

5,541

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

Flew One or More Trips on DELTA Airlines in the past 12 months

/ Cannabis

Vape

= who Flew One or More Trips on DELTA Airfines in the past 12mos =USA



1time

2 times

3 times
4 times
5 times

6 - 9times

wwho Flew One or More Trips on DELTA Airlines in the past 12mos nmsp

Total Mnnthly QSR Users: Avg. Monthly QSR Meals:

84.1%

past yr., 30.5% less likely to smoke cigar

43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 3.7% more likely to
use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 12.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. i

1time

20.8%

2 times 17.4%

3 times 11.8%

4 times 8.0%

5 times 6.4%

6-9times

10 times or more

® who Flew One or More Trips on DELTA Airlines in the past 12mos u MsP
Total ly Sit-Down Users: Avg. ly Sit-Down Meals:
85. 71.9%

-

g

Drank Past 30-days. Adults 18 or older

Ui
Any Type of Beer 40 4% 5
Wine
Domestic Light Beer

Domestic Regular Beer

Imported Beer

19.1%
B
486,708 12.4%

Microbrew / Craft Beer

# who Flew One or More Trips on DELTA Airlines in the past 12mos L1

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

|s:r -Down Restaurants Used Past 30-days)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Colfes  wings/ iakan steskhouse Upscale Indian /
who Flew One or More Trips on DELTA Airlines in the...

Chinese  Mexican
Mouse/ Durgers / nmu Thai/

Coffee Bar Sports Bar  Bakery Other

asian

#who Flew One or More Trips on DELTA Airlines in the past 12mos s

(L 518,071 13.3%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

Other Gambling

Spa Casinos visited past 12 months: Yes

= who Flew One or More Trips on DELTA Airlines in the past 12mos = MSP

884
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Flew One or More Trips on DELTA Airlines in the past 12 months

Used Past 30-days: Adults 18 or older

4

Marijuana / Cannabis Cigarettes

Vape

= who Few One or More Trips on DELTA Airfines in the past 12mos mMsP

16.4%



Past 30-days QSR Users: Adults 18 or older

[T —

ik o —
S
umes T
e T

10 times or more 15.4%

# who Flew One or More Trips on DELTA Airlines in the past 12mos.
Avg. Monthly QSR Meals:

WST. LOUIS

Total Monthly QSR Users:
90.3% 86.

6%

14.5% or 364,042 of ST. LOUIS DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.

Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 4.2% more likely to
use QSRs past mo., 15.% more likely to use Sit-Down Restaurants past mo., 32.5% more likely to use Casinos

| pastyr., 9.2% more likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

g e
10.1%

2 times

3 times

4 times

5 times

6-9times

10 times or more E

# who Flew One or More Trips on DELTA Airlines in the past 12mos W ST. LOUIS
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
84.3% 73.3%

Drank Past 30-days: Adults 18 or older

Any Type of Beer

1,063,084 42.2% ]
1,055,516 41.9% ;

Liquor

Domestic Light Beer
Domestic Regular Beer o
Wine
Imported Beer - v
Microbrew / Craft Beer '
wwho Flew One or More Trips on DELTA Airlines in the past 12mos WST.LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

|Srl.Dcwn Restaurants Used Past 30-days)

malan steakhouse Coffee  Bagel/ upscale seafood
House/  Doawt/
Coffee Bar  Bakery

Mexin  chinese  Piza  wings/

= who Flew One or More Trips on DELTA Airfines in the past 12mos mST. LOUS
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew One or More Trips on DELTA Airfines in the... 22.4%

ST. Louis 17.1%

429,308

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant |

Sports Betting

Stage Show / Concert

1 4.
e

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis Cigarettes

Yes

Casinos visited past 12

= who Flew One or More Trips on DELTA Airlines in the past 12mos

m ST. LOUIS
288
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Flew One or More Trips on DELTA Airlines in the past 12 months

Vape

= who Flew One or More Trips on DELTA Alrlines inthe past 12mos ~ mST. LOUIS



= ‘ ) l 1time
% 2times
3 times

4 times

5 times

6 - 9times

10 times or more

# who Flew One or More Trips on DELTA Airlines in the past 12mos

Total Munthfy QSR Users:

®CIN

Avg. Monthly QSR Meals:

1time

2 times

3 times

4 times 10.4%

5 times
6-9times 9.6%

10 times or more

Total

ly Sit-Down Users:
82.9% 75.2%

Drank Past 30-day5. Adults 18 or older
Ay Typa of s
Imported Beer

. 21.4%
Microbrew / Craft Beer 11.3%

Liquor

Domestic Light Beer

Wine

Domestic Regular Beer

-w v
|

= who Flew One or More Trips on DELTA Airlines in the past 12mos

CIN

mCOIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines e

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

= who Flew One or More Trips on DELTA Airlines in the past 12mos
614

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

12.4

%

# who Flew One or More Trips on DELTA Airlines in the past 12mos
Avg

Casinos visited past 12

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
e —

15.2%

16.0%

mCiN

it-Down Restaurant Meals:

29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are .4% more likely to
use QSRs past mo., 10.1% more likely to use Sit-Down Restaurants past mo., 22.1% more likely to use

| Casinos past yr., 40.1% less likely to smoke cigar

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wi,

vagel /
Deawt/
Bakery

chinese  mexican Steakhouse Wings/  ilian
Burgers /

Spors Bar

upscale  seafood

#who Flew One or More Trips on DELTA Airfines in the past 12mos =N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew One or More Trips on DELTA Airlines in the... 20.9%

LU 412,644 21.2%

Past 12 months Casmo Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

1a / Cannabis

uCIN

Flew One or More Trips on DELTA Airlines in the past 12 months

Cigarettes Vape

# who Hew One or More Trips on DELTA Airfines in the past 12mos =oN



o 1time

% 2 times

3 times

12.0%

12.5%

4 times

5 times

6 - 9times

13.8%
10 times or more 11.9% .

= who Flew One or More Trips on DELTA Airlines in the past 12mos

Avg. Monthly QSR Meals:

"WPB

Total Monthly QSR Users:
79.4%

past yr., 41.9% more likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.9%

2 times 16.1%

3 times 11 2%

4 times 8.7%
5 times

6-9times

10 times or more

® who Flew One or More Trips on DELTA Airlines in the past 12mos =WPB
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
82.2% 75.0%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

]

Microbrew / Craft Beer

= who Flew One or More Trips on DELTA Airlines in the past 12mos =wPs

weB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 2.6% more likely to
use QSRs past mo., 9.6% more likely to use Sit-Down Restaurants past mo., 54.6% more likely to use Casinos

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese Bagel/
Donut/

malan  mexicin steakhouse Wings/
Burgers | House /
Sports Bar Coffee Bar

upsaale  seafood

= who Flew One or More Trips on DELTA Airlines in the past 12mos WP
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Flew One or More Trips on DELTA Airfines in the... 23.5%

LU 387,595 19.9%

Past 12 months Casmo Activities: Adults 18 or older

20.4%

Slot Machines

Upscale Restaurant
Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub 8.596

m s 1%

2.8%

! 1.5%
1.2%

Sports Betting

Spa

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older

a / Cannabis

Cigarettes Vape

= who Flew One or More Trips on DELTA Airlines in the past 12mos = WPB

637
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Flew One or More Trips on DELTA Airlines in the past 12 months

= who Few One or More Trips on DELTA Airlines in the past 12mos =wrB



mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

21.4% or 58,364,677 of USA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 32.6% more likely to
have a 401K, 14.% more likely to have an Auto Loan, 56.1% more likely to Invest/Trade Stocks Online, 13.%
less likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

T6% 66% 3% go0 63% 44

529 Plan / College Savings Plan Checking Debitor ATM  Savings  CreditCard  Online Mobi Online Bill Home Auto Lo; Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property Account Mortgage L:::‘:; |I:|::‘.e
= who Flew One or More Trips on DELTA Airlines in the past 12mos mUSA = who Flew One or More Trips on DELTA Airlines in the past 12mos mUSA
Professional Services Used*: Adults 18 or older | \gPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 55 A4 513
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent s.8% 9.5%
7.1% 6.8% 43% 4.7%

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

0.9%
# who Flew One or More Trips on DELTA Airlines in the past 12mos W USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

11 i 183530 B 13 57371 7l tE 118 17 655 2. 2174562
Debit Card Venmo MasterCard  Apple Pay  Cash App  Google Pa American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
» who Flew One or More Trips on DELTA Airlines in the past 12mos mUSA

5,541
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USA Projection

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Flew One or More Trips on DELTA Airlines in the past 12 months



43.7% or 1,707,819 of MSP DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 24.4% more likely to
have a 401K, 9.5% more likely to have an Auto Loan, 46.5% more likely to Invest/Trade Stocks Online, 13.6%
less likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401KPlan  prr sy = K
IRA (Individual Retirement Account) Uil

Stocks or Stock Options

Mutual Funds

20.2%
19.2%

20.5%
13.8%

13.6%

Money Market Funds e

13.2%

5633 11.1%
ELLEl 8.9%
9.2%
7.5%

B who Flew One or More Trips on DELTA Airlines in the past 12mos

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

uMSP

Financial Services Has and/or Uses: Adults 18 or older

78% 6.8% 75% gou  5.0% 5.09%

52 2055353 S s s PEERSY ; | s:ain sism
Checking Savings  Debit or ATM Credit Card Online Mobile Online Bill Home Money  Certificates of Home Personal Loan
Account Account card Banking Banking Paying Mortgage Market  Deposit {CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan

= who Flew One or More Trips on DELTA Airlines in the past 12mos uMSP

Professional Services Used*: Adults 18 or older

Financial Planner
Tax Preparation Service
Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 11.7%

1 ) 111%
373,857 9.6%

Accountant

6.3%
: 3.8%

4.6%
2.7%

«20.4%
2.4%

m who Flew One or More Trips on DELTA Airlines in the past 12mos

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

m MSP

MsSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 884
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

103% g30 10.1% g gy

34% 3.2%
A e = rusis : R sisase R oo |
‘Venmo DebitCard MasterCard  Apple Pay Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
® who Flew One or More Trips on DELTA Airlines in the past 12mos = MSP

Flew One or More Trips on DELTA Airlines in the past 12 months



14.5% or 364,042 of ST. LOUIS DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past...
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 21.3% more likely to
have a 401K, 18.5% more likely to have an Auto Loan, 32.4% more likely to Invest/Trade Stocks Online, 14.%

less likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

61,389
W 1a.6%
346,435 13.8%
18.4%

Money Market Funds

Financial Services Has and/or Uses: Adults 18 or older

81% 8.1%
Other (Crypto / NFTs / Metals, etc.) R oc. ***% , S3% SA% .. 0%
529 Plan / College Savings Plan m . Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Money  Certificates of Studentloan Personal Loan  Home  Refinanced
> Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property M.?ﬁiﬁ RO L::‘nz :L“::e Mortgage
i who Flew One or More Trips on DELTA Airlines in the past 12mos EST. LOUIS = who Flew One or More Trips on DELTA Airlines in the past 12mos m ST. LOUIS
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 536,‘;173 —
Tax Preparation Service
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent 8.8% 9:8%

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

m who Flew One or More Trips on DELTA Airlines in the past 12mos mST. LOUIS

ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 288

7% 6.7%

3.9%
O e

Debit Card  MasterCard Venmo Zelle Apple Pay CashApp GooglePay  Discover  StoreCredit  American Facehook  Square Cash Samsung Pay
card Express Messenger
= who Flew One or More Trips on DELTA Airlines in the past 12mos m ST. LOUIS
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Flew One or More Trips on DELTA Airlines in the past 12 months



29.7% or 577,803 of CIN DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 38.6% more likely to
have a 401K, 5.% more likely to have an Auto Loan, 72.% more likely to Invest/Trade Stocks Online, 26.6% less
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan e -

IRA (Individual Retirement Account)

Stocks or Stock Options

496,527 25.5%
40,483 24.3%

Mutual Funds 265,0.54. 13.6%

20.5%
11.0%
15.7%
E 10.1%
11.6%
7.5%
12.6%
| 5.8%
11.0%
5.6%

B who Flew One or More Trips on DELTA Airlines in the past 12mos

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

Bonds

HCIN

Financial Services Has and/or Uses: Adults 18 or older

B2% 18% 61% 479 63% 4op

oA P .. rm

Studentloan Certificates of Personal Loan

3ua257]

s [ROIAIT o 300115 :
Checking Debitor ATM  Savings Credit Car

Online Money Home Refinanced
Account card Account Banking Market Deposit COs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

® who Flew One or More Trips on DELTA Airlines in the past 12mos uCIN

Professional Services sed*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant g

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

v 1.4%
1.0%

m who Flew One or More Trips on DELTA Airlines in the past 12mos

mCIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 614

Past 3-Months Payment Methods Used: Adults 18 or older

S

9.2% g9

a.6% 03% 56% g8%

ApplePay  Cash App

PayPal Debit Card Venmo MasterCard Zelle Google Pay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
® who Flew One or More Trips on DELTA Airlines in the past 12mos uCIN

CIN
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24.1% or 468,800 of WPB DMA Adults 18 or older Flew One or More Trips on DELTA Airlines in the past 12mos.
Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos are 33.9% more likely to
have a 401K, 30.% more likely to have an Auto Loan, 21.% more likely to Invest/Trade Stocks Online, 7.2% less

likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

529 Plan / College Savings Plan

B who Flew One or More Trips on DELTA Airlines in the past 12mos HWPB

Financial Services Has and/or Uses: Adults 18 or older

7.4%
A8%  41% 34% 27% 29%
N S5

171130 2 sm a0 ;3 275 1) smsai0 3 12 an
Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Paying Mortgage Market  Deposit {CDs) Improvement  Home

Account Loanor Home Mortgage
Equity Loan

= who Flew One or More Trips on DELTA Airlines in the past 12mos mWPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Accountant

Financial Planner

16.2%
259,701 13.4%

7.0%

5.1%
3.9%
4.8%
7a7aa 3.8%

170.4%
1.5%

= who Flew One or More Trips on DELTA Airlines in the past 12mos

wWpPB DMA Scarborough R1 2026: Jan25-Jan26 Qual intab 637
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Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

1 0

Estate Planning

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attorney

= WPB

Past 3-Months Payment Methods Used: Adults 18 or older

P00
2% 6.0%  5.2% 2.0%

Facebook  Samsung Pay
Messenger

Discover

Google Pay  Store Credit Square Cash

Card

Cash App American
Express

PayPal Zelle MasterCard  Debit Card Venmo Apple Pay

® who Flew One or More Trips on DELTA Airlines in the past 12mos uWPB

Flew One or More Trips on DELTA Airlines in the past 12 months



Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 23
hours, 17 minutes and 41 seconds each week with All Forms of Media.

79.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 8 hours and 0 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

| o> A

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 56.1%

who Aew One or More: usa
Trips on DELTA Airinesin
the past 12mos

Y
= who Flew One or More Trips on DELTA Airlines in the past 12mos m USA
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 3 days, 2
hours, 34 minutes and 5 seconds each week with All Forms of Media.

82.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 8 hours and 28 minutes
each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

o7

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 55.5%
who Few One or More Trips MSsP
oon DELTA Airlines in the past
12mos

-

® who Flew One or More Trips on DELTA Airlines in the past 12mos m MSP
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 3 days, 3
hours, 21 minutes and 42 seconds each week with All Forms of Media.

87.9% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 7 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

LLF: 96.9%
Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
Concurrent
vsoge ¥: 46.7%
who Hew One or More Trips ST. LOUIS
‘on DELTA Airfines in the past
% of Total 12mos
Weekly H:M:

® who Flew One or More Trips on DELTA Airlines in the past 12mos H ST. LOUIS

ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  QualIntab 288 ST.LOUIS ~ DMA  Searborough R12026: Feb25-Feb26  QualIntab 1,956 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 3 days, 5
hours, 8 minutes and 43 seconds each week with All Forms of Media.

85.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 8 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 3 days, 2
hours, 30 minutes and 41 seconds each week with All Forms of Media.

80.6% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 8 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 4
hours, 44 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

75.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 6 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 5
hours, 49 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
77.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 7 hours and 24 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 8

hours, 12 minutes and 8 seconds each week with All Forms of Ad-Supported Media.

83.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 7 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 11
hours, 51 minutes and 38 seconds each week with All Forms of Ad-Supported Media.
80.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 7 hours and 11 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average of 2 days, 10

hours, 25 minutes and 27 seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an avg. of 7 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average
of 7 hours and 32 minutes each day with All Forms of Ad-Supported Media. 75.1% listen to Local
AM/FM Radio for an avg. of 60. minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average
of 7 hours and 41 minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local
AM/FM Radio for an avg. of 63.5 minutes/day.(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average

of 8 hours and 1 minutes each day with All Forms of Ad-Supported Media. 83.7% listen to Local

AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average
of 8 hours and 33 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local
AM/FM Radio for an avg. of 61.7 minutes/day.(Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach) Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos spend an average
of 8 hours and 20 minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local
AM/FM Radio for an avg. of 64.1 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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43,815,025 or 75.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 1,320,451 or 77.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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: 304,809 or 83.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
)3&:: STl 12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 46.7% of all time spent daily with Ad-Supported Audio.
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- 463,102 or 80.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.7 minutes every day
representing 43.2% of all time spent daily with Ad-Supported Audio.
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- 363,257 or 77.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 43,815,025 or 75.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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1,320,451 or 77.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.
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| 304,809 or 83.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day
representing 46.7% of all time spent daily with Ad-Supported Audio.
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| 463,102 or 80.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.7 minutes every day
representing 43.2% of all time spent daily with Ad-Supported Audio.
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representing 38.1% of all time spent daily with Ad-Supported Audio.

363,257 or 77.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
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43,815,025 or 75.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Roc
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1,320,451 or 77.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Country, Pop
Contemporary Hit Radio, and Adult Contemporary.
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304,809 or 83.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, New Country, and Urban AC.
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463,102 or 80.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic
Hits, Classic Rock, and Hot AC.
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363,257 or 77.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Classic Rock, and Pop Contemporary Hit Radio.
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% who Flew One or More Trips on DELTA Airlines in the past 12mos

' 33,655,003 or 57.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 91.7 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.
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1,093,102 or 64.% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 108.3 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Video.
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253,342 or 69.6% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 93. minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.
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406,286 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day
representing 33.5% of all time spent daily with Ad-Supported Video.
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309,944 or 66.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 76. minutes every day representing
24.3% of all time spent daily with Ad-Supported Video.
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33,655,003 or 57.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 91.7 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.
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1,093,102 or 64.% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 108.3 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Video.
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253,342 or 69.6% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 93. minutes every day representing
31.9% of all time spent daily with Ad-Supported Video.

Weekly 72.6% Avg. Hours+Minutes/day with Ad-Supported

Reach % 9.6% llshare Of Ad-suppOftEd video n Video: Adults 18 or older

53.2% - n

who Flew One or More ST.LOUIS
Trips on DELTA Airlines in
the past 12mos

66.5%

40.6%
’ 38.8%
32.3%

34.3%
29.6%
26.8%
22.2% 22.0% 23.0%
19.4% 20:75%
17.1%
13.2% 11.5%
11.3%

193,635 1,022,691 124,832 975,381 107,657 813,812 80,776 489,437 97,602 436,910 47,886 288,719 80,001 520,849 83,754 429,056
Amazon YouTube TikTok AppleTV+ Peacock Netflix Hulu Paramount+

Weekly
Total
Persons
Reached:

34.7%
24.4%

253,342 1,674,479 264,459 1,574,549
Local TV Cable TV

Average
Daily Mi

® who Flew One or More Trips on DELTA Airlines in the past 12mos W ST. LOUIS

® Share of Everything

ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 288 ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956
s‘ ' ~ for Anything =

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Flew One or More Trips on DELTA Airlines in the past 12 months



406,286 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 110.2 minutes every day
representing 33.5% of all time spent daily with Ad-Supported Video.
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309,944 or 66.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations for an average of 76. minutes every day representing
24.3% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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Movies

Dramas

Game Shows
National/Network News
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Documentaries
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' 33,655,003 or 57.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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1,093,102 or 64.% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Dramas, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

 Time spent: (Areroge 0ay)

A A [ [r I
38 =8 8 58 R 8 2 §.:§-§-§

1.6%

Comedies
233

Game Shows

Nationa
I/Netw
ork
News
13.2

Mystery/S

uspense/C
rime

17.0

Food
Docu | /Coo
ment | king
aries | Show

10.0 ...

Local News -
Late
18.8

Local News -
Evening
26.9

Local News -
Evening
28.6

Game Shows
262

Movies
25.5

Local News -
Late
221

Comedies
25.7

Nation
al/Net
work
News
14.0

Mystery/S
uspense/C
rime
19.4

Food
/Coo
king
Show  aries

Late
Docu Nigh
ment | €
Talk
10.3

# who Flew One or More Trips on DELTA Airlines in the past 12mos

uMSP

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week}
Local News - Evening

Sports

Local News - Morning

Tatal persans:

| ———
_MI""

% Time Spent:

Averoge Day)

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Game Shows Court Shows

Court Shows

Game Shows

Comedies 252 239 27.2 26.2
Game Shows
Dramas
Movies Avg. Hours+Minutes/day with Ad- Local Mystery Local Mystery/
National/Network News Supported Local TV Stations: Adults Movies News - /sus?en; News - Suys-p-ens
18 or older 933 Late e/Crime Late e/Crime
Mystery/Suspense/Crime m ! 18.8 17.0 221 20.0
tocal News - Late B2 e TR Nation | Late Night Nation Foo
Late Night Talk Local News - al/Net Talk... Local News - al/Net | d/c
who Flew One or More : i sork i i work ook
Evening Comedies wor Evening Comedies
Food/Cooking Shows @m T’“;‘;ﬁ:m;‘"‘ 26.9 21.1 New... | Food/Coo... 29.4 23.8 New...
-
= who Flew One or More Trips on DELTA Airlines in the past 12mos = MSP = who Flew One or More Trips on DELTA Airlines in the past 12mos u MSP
- f i
MSP  DMA  Scarborough R12026: Feb25-Feb26  Qualintab 884 Shane ,fy“fh"i’ntg"l"g
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved. - °

Flew One or More Trips on DELTA Airlines in the past 12 months



- 253,342 or 69.6% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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- 406,286 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Game Shows, and Movies.

Dramas
37.2

Local News -
Evening
234

Comedies
23.7

Nationa
I/Netwo
rk News
.6 1

Local News

Mystery/Susp
ense/Crime
18.2

Game Shows
243

Dramas
35.5

Game Shows
26.4

Local News -
Evening
259

Local News -
Late
19.8

Comedies
25.1

National

/Networ

k News
143

Mystery/S
uspense/C
rime
177

Food

/Coo

Night = king
Talk Show
11.0 S...

lLate Docu
ment
aries

2

® who Flew One or More Trips on DELTA Airlines in

the past 12mos

ECIN

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

% Time Spent:

[r15%
(155

{average week}
Local News - Evening

Sports

Local News - Morning
Comedies

Game Shows

Movies

Local News - Late
Dramas

National /Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Late Night Talk

Court Shows

CiN

= who Flew One or More Trips on DELTA Airlines in the past 12mos
DMA

Tatal Persons:

M_M'.
—!m-
7 e — :n
m
M
o —T
m—m.

L —rrs

PO —r
m-m.

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18or

who Hew One or More
Trips on DELTA Airfinesin
the past 12mos

mCIN

Scarborough R1 2026: Feb25-Feb26 Qual Intab 614

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

5%

8 ~
i
® _

Average Day)

Ad-Supported Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Dramas
39.4

Comedies
22.7

Local News -

Late
Local News - 17.6
Evening

24,9

Court Shows
217

Nation
al/Net
work
New...

Mystery/Susp
ense/Crime
19.3

Game Shows

243 Food/Cooki...

Dramas
383

Local News -
Evening
27.9

Game Shows
26.4

Comedies
24.4

Court Shows
22.6

Local
News -

Mystery/
Suspense
/Crime
19.0

Late
19.8

Late Nij
Talk...

Nation
al/Net
work

New... Food/Cook...

® who Flew One or More Trips on DELTA Airlines in the past 12mos

Flew One or More Trips on DELTA Airlines in the past 12 months

H CIN

® Share of Everything

.dal

for Anything



Local TV Station Programs (Persons & % Reach):

(Average Week)
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309,944 or 66.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News
- Evening, Local News - Morning, National/Network News, and Mov

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% rime spent:  [Averoge Day)

Local News -
Morning
293

Comedies
17.2

Game Shows

Local News -
Evening
16.8

Local News -
Late
15.6

Court Shows

Nation
al/Net

Mystery/
Suspense
/Crime
12.9

14.4

Food/Coo

king

Docume...

Local News -
Morning
31.7

Comedies
226

Local News -
Evening
22.1

Movies
202

Nation
al/Net
work ng
News

Local News -
Late
18.3

Court
Shows

Game Shows
216

Mystery/S
uspense/
Crime
16.7 15.6
Food/
Cooki Docu
ment
Shows
10.2

aries

113 8.9

® who Flew One or More Trips on DELTA Airlines in the past 12mos

HWPB

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week}
Local News - Evening

Sports

Local News - Morning
Comedies

Movies

Dramas

Game Shows

National /Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

wrs

DMA

Tatal Persons:

@—Eﬁm
ey (R
M
L —
o —— 5
T —— 7w
R il ;7w
m_,u—
P —_ ;7
Mm

% Time Spent:

Avg. Hours+Minutes/day with Ad- [,
Supported Local TV Stations: Adults -
18 or older @

1:43

who Hew One or More. WPB
T S
i B
ERE e el ¥ 7%
= who Flew One or More Trips on DELTA Airlines in the past 12mos = WPB

Scarborough R12026: Jan25-lan26 Qual Intab 637

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Averoge Day)

Ad-Supported Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 18 or older

Local News -
Evening
17.6

Game Shows
16.9

Comedies
16.2

Local News -
Late
15.6

Court Shows
14.4

Natio

Mystery/S
uspense/Cr
ime
13.5

nal/N
etwor

Ne...

Evening
239

Local News -

Comedies
22.1

Game Shows
21.6

Local News -
Late
18.3

Movies
219

Mystery/S
uspense/
Crime
16.9

Court
Shows
16.7

Nation Syoie
al/Net Night

o Talk
New... 9.0

® who Flew One or More Trips on DELTA Airlines in the past 12mos

Flew One or More Trips on DELTA Airlines in the past 12 months

uWPB

® Share of Everything

.dal

for Anything



[ 44,828,729 or 76.8% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Social Media for an average of 136.6 minutes every day representing
24.8% of all time spent daily with Ad-Supported Digital Media.
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[ 1,272,700 or 74.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past

12mos use Ad-Supported Social Media for an average of 116.9 minutes every day representing

21.5% of all time spent daily with Ad-Supported Digital Media.
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[ 255,904 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Social Media for an average of 132. minutes every day representing 25.6%
of all time spent daily with Ad-Supported Digital Media.
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— [ 455,339 or 78.8% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
" = c I N 12mos use Ad-Supported Social Media for an average of 124.7 minutes every day representing 24.%
of all time spent daily with Ad-Supported Digital Media.
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[ 377,579 or 80.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Social Media for an average of 141.3 minutes every day representing
24.9% of all time spent daily with Ad-Supported Digital Media.
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- 44,192,666 or 75.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 48.3 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.
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1,272,700 or 74.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 43.2 minutes every day representing 37.% of
all time spent daily with Ad-Supported Social Media.
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| 255,904 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past

12mos use Ad-Supported Facebook for an average of 51.3 minutes every day representing 38.9% of
all time spent daily with Ad-Supported Social Media.
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| 453,806 or 78.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 47.7 minutes every day representing 38.2% of
all time spent daily with Ad-Supported Social Media.
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| 366,092 or 78.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 51.7 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Social Media.
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| 44,192,666 or 75.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 48.3 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.
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| 1,272,700 or 74.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 43.2 minutes every day representing 37.% of
all time spent daily with Ad-Supported Social Media.
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| 255,904 or 70.3% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 51.3 minutes every day representing 38.9% of
all time spent daily with Ad-Supported Social Media.
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| 453,806 or 78.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 47.7 minutes every day representing 38.2% of
all time spent daily with Ad-Supported Social Media.
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| 366,092 or 78.1% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos use Ad-Supported Facebook for an average of 51.7 minutes every day representing 36.6% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,794,020;
Local Radio: 2,734,106; Social Media: 2,694,788; Non-Prem. Cable: 1,196,424; Local TV:
1,061,943 reaching Adults 18 or older who Flew One or More Trips on DELT

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 110,606;
Local Radio: 82,917; Social Media: 74,880; Local TV: 33,447; Non-Prem. Cable: 31,517
reaching Adults 18 or older who Flew One or More Trips on DELTA Airlines in

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Flew One or More Trips on DELTA
Airlines in the past 12mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 19,225; Social Media: 16,744;: Non-Prem. Cable: 9,539; Local TV: 7,315
reaching Adults 18 or older who Flew One or More Trips on DELTA Airlines in the
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 28,943; Social Media: 27,962; Non-Prem. Cable: 14,016; Local TV: 13,241
reaching Adults 18 or older who Flew One or More Trips on DELTA Airlines in t
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 28,006;
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51,615,331 or 88.4% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 53.7 minutes per day driving, seeing Billboards and Signs. 62.8% Listen
to Local Radio Stations Out-of-Home for an average of 36.3

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,566,171 or 91.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 55.4 minutes per day driving, seeing Billboards and Signs. 64.6% Listen
to Local Radio Stations Out-of-Home for an average of 38.5

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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317,393 or 87.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 54.9 minutes per day driving, seeing Billboards and Signs. 70.% Listen to
Local Radio Stations Out-of-Home for an average of 37.8 min
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547,154 or 94.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 65.3 minutes per day driving, seeing Billboards and Signs. 67.% Listen to
Local Radio Stations Out-of-Home for an average of 37.4 min
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439,216 or 93.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 53.6 minutes per day driving, seeing Billboards and Signs. 64.8% Listen
to Local Radio Stations Out-of-Home for an average of 38.9 mi

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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51,615,331 or 88.4% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos
spend an average of 53.7 minutes per day driving, seeing Billboards and Signs representing 34.9% of all
Time Spent with Ad-Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
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1,566,171 or 91.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos

spend an average of 55.4 minutes per day driving, seeing Billboards and Signs representing 37.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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317,393 or 87.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos

spend an average of 54.9 minutes per day driving, seeing Billboards and Signs representing 37.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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547,154 or 94.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos

spend an average of 65.3 minutes per day driving, seeing Billboards and Signs representing 42.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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439,216 or 93.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos

spend an average of 53.6 minutes per day driving, seeing Billboards and Signs representing 37.4% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,566,171 or 91.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 55.4 minutes per day driving an average of 32.3 miles each day and are
48.7% more likely to use MN 7 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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317,393 or 87.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 54.9 minutes per day driving an average of 32. miles each day and are
55.6% more likely to use Poplar Street Bridge than the Metro av
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‘ 547,154 or 94.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 65.3 minutes per day driving an average of 38. miles each day and are
62.5% more likely to use Norwood Lateral Expressway than the Me

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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439,216 or 93.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos spend an average of 53.6 minutes per day driving an average of 31.2 miles each day and are
35.4% more likely to use Florida Turnpike than the Metro avera

Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past 12mos)
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans: % Time Spent:

20,233,672 or 34.7% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day
representing 31.% of all time spent daily with All forms of Prin

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

29.5%

19364
gt
4.0%

g

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)

New York Times (Sunday)
Wall Street Journal (Daily)
All Local Weekly Newspapers

USA Today (Daily)

l

Local Daily
Newspaper(s)
(Sunday)
13.8

New York Times
(Daily+Sunday)
10.7

‘Wall Street Journal

(Daily)
10.4

USA Today (Daily)
103

Local Daily
Newspaper(s)
(Daiy
9.2

New York Times
(Daily)
8.4

Direct Mail
Advertising
{excluding Catalogs)
75

Magazines
74

Catalo...

MNew York Times
{Daity+Sunday)
9.7

Local Daily
Newspaper(s)
(Sunday}
12.8

Wall Street Journal
(Daily)
9.2

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
9.0

New York Times
(Daily)
76

Local Dail
Newspaper(s) (Daily

DirectMail oo
Advertising &
(excluding 2

Magazines Catalogs)
7.5 7.4 et

Catalogs who Few One or More Trips on usA 06
DELTA Airfines in the past 12mos -
Magazines m
# who Flew One or More Trips on DELTA Airlines in the past 12mos WUSA

= who Flew One or More Trips on DELTA Airlines in the past 12mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Tetat persans: % Time spent.
et s vern o i) A —— e |
Local Daily Newspaper(s) (Daily+Sunday}) ola i 12 1

Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Sunday)
New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

UsA Today (Daily)

Catalogs

Books

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

New York Times. Wall Street Journal
Local Daily (Daily+Sunday) {Daily)
Newspaper(s) 10.7 10.4
(Sunday)
13.8

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

Local Daily Newspaper(s)
(Daily (
9.2

Local Daily

Direct
Advertising
excluding Catalogs)
7.5

10,279 744 3.8% [l

18 7%
e
it

Newspaper(s
)

% who Hew One or More Trips on usa

DELTA Airlines in the past
12mos

0K

New York Times (Daily+Sunda
(Sunday) vl
12.9 29

New York Times (Daily)
84

[

74

Local Daily
Wall Street Journal  Newspaperis)

Dai [Daily+Sund;
Local Daily ! ;_;M { “’;.l“ =il

Newspaper(s)
(Sunday)
12.3

New York Times
(Daily) Magazines
7.6 75

New York Times.
(sunday)

Direct Mail Advertising {excluding
Catalogs)

Local Daily Newspaper(s)
(Daily
1.7 8.4 74

= who Flew One or More Trips on DELTA Airlines in the past 12mos
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5541
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USA Projection
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mUSA
® Share of Everything



| 555,303 or 32.5% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day
representing 33.6% of all time spent daily with All forms of Print

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times {Sunday)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

T .

= who Flew One or More Trips on DELTA Airlines in the past 12mos

27.0%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Flew One or More Trips on
DELTA Airfines in the past 12mos

mMSP

# Time spent:

0.9%

Local Daily
Newspaper(s)
(Sunday)
142

New York Times
(Daily+Sunday)
10.9

Wall Street Journal
(Daily)
10.9

Local Daily
Newspaper(s) (Daily

(excluding
Catalogs) Mag

USA Today (Daily)
9.7

New York Times
(Daily)
89

azines

75 6.8

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times
(sunday)

116

New York Times
(Daily+Sunday)
8.7

Wall Street Journal
(Daily)
9.6

USA Today (Daily)
9.2

Direct Mail
Advertising
oot Dy [rlnudmig;ulslnzsj
Newspaper(s)
(Daity
8.9

Magazines

New York Times
(Daily)
78

® who Flew One or More Trips on DELTA Airli

ines in the past 12mos

| MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

Books

Total persons:

A
rzoso | oo e
(2300 | 225 pm
m-

(o720 | ki g
05

# who Flew One or More Trips on DELTA Airlines in the past 12mos

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or older

who Flew One or More Trips on
DELTA Airlines in the past
12mos

BMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 884
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

Local Daily
Newspaper(s)
(Sunday)
142

New York Times
{sunday)
130

Wall Street Journal
(Daily)
10.9

| New York Times
(Daily)
89

Local Daily Newspaper(s)

(Daily
9.4

Magazines

Local Daily

Newspaper(s)
{Daily+Sunday)
101

(excluding
Catalogs)
75

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times
(Sunday)
116

Local Daily
Wall Street Journal  Newspaperfs)
(Daity) (Dallyssunday)
96 9.4

Direct Mail
Advertising
New York Times  [excluding
(Daity) Catalogs)
78 72

Local Daily Newspaper(s)
(Daity
89
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

»=ST1

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

e TR e
s

A
(e |

who Flew One or More Trips on
DELTA Airlines in the past 12mos

B

= who Flew One or More Trips on DELTA Airlines in the past 12mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

W ST. LOUIS

161,008 or 44.2% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day
representing 33.9% of all time spent daily with All forms of Print

‘Wall Street Journal
USA Today (Daily) (Daily)
10.0 99

Local Daily
Newspaper(s)
(Sunday)
15.0

Local Daily
Newspaper(s)
New York Times (Daily Magazines
(Daily+Sunday) 92 8.7
111

Direct Mail
Advertising
New York (excluding Catalo

Times (Daily) Catalogs) L
75 72 38

Local Daily
Newspaper(s)
(Sunday)
118

New York Times
(Daityssunday)

Wall Street Journal

USA Today (Daily)
83

Lacal Daily
Newspaper(s)
Magazines (Daily
8.2 1.8

9.3

Direct Mail Catalogs
Advertising 3.5
(excluding New York
(Daily) Catalogs) Times (Daily)

92 75 6.9

® who Flew One or More Trips on DELTA Airlines in the past 12mos

W ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers
Magazines

Catalogs

Books

Total persons:

B —"—
B T e
(16,153 | ;

who Flew One or More Trips on
DELTA Airlines in the past

_ 73 -
# who Flew One or More Trips on DELTA Airlines in the past 12mos
Scarborough R1 2026: Feb25-Feb26 Qual Intab

DMA
All Graphs and soefa.ai Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rughts reserved

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older m

WST. LOUIS

% Time spent-

288

Local Daily
Newspaper(s)
(DailysSunday) USA Today (Daily)
Local Daily 104 10.0
Newspaper(s) [Sunday)
15.0

Wiall Street Journal (Daily)

| New York
Magazines Times (Daity)
8.7 7.5

New York Times

Local Daily Newspaper(s)
{sunday) (Daity
14.7 9.2 12

Direct Mail Advertising (excluding
Catalogs)

Local Daily
Newspaper(s)
(Sunday)
11.8

New York Times
(Sunday)
1.7

Magazines

Local Daily
Wall Street Journal  Newspaper(s)
(Daily) {Daily+Sunday)
9.2 84

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding
(Daity Catalogs)
78 75

New York Times (Daily)
6.9

82
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Avg. Week All Print Med.ra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per{s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
wha Few One or More Trips on
DELTA Airfines in the past 12mos

wwho Flew One or More Trips on DELTA Airlines in the past 12mos mCIN

178,668 or 30.9% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.5% of all time spent daily with All forms of Print

LS

Local Daily
Newspaper(s)
(Sunday)
127

New York Times
(Daity+Sunday)
10.2

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
54

Local Daily
Newspaper(s) (Daily

New York Times
(Daity)
7.9

{excluding
Catalogs) Magazines
7.5

Local Daily
Newspaper(s)
(Sunday)
11.8

New York Times
(Daily+Sunday)
88

USA Today (Daily)
87

Local Daily
Newspaper(s) (Daily

Magazines

Local Daily

Catalogs)
79 7.6

Catalogs
3.4
New York
Times (Daily)  All Local
69 Weekly..

® who Flew One or More Trips on DELTA Al

irlines in the past 12mos

ECIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

% 7ime spent-

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

DMA al Intab
All Gmphs ond soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghrs reserved.
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Avg. Hours+Minutes/day with Ad-
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DELTA Airlines in the past
12mos

= who Flew One or More Trips on DELTA Airlines in the past 12mos
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mCIN
614

Supported Print Media: Adults 18 or olderM

DO v
- e

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

e
%
b
2%

Local Daily
Newspaper(s)
(Sunday)
127

m
M

New York Times
{sunday)
124

.

Wall Street Journal

(Daily)

USA Today (Daily)
10.0 9.4

Direct Mail
Adves
(exclud

Local Daily Newspaperis)
(Daity
8.5

g Catalogs)

New York Times (Daity)
19 6.4

Magazines

Local Daily
Newspaper(s)
(Sunday}
1.8

New York Times
(Sunday)
10.8

New York Times
(DII'!;‘S:M}

Local Daily Newspaper(s)
(Daily+Sunday)
85

Local Daily Newspaper(s)
(Daity
7.9

USA Today (Daity)
B7

Wall Street Journal
(Daity)
B7

Direct M

Catalogs) Magazines
7.6 7.2

New York Times (Daily)
6.9
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs
USA Today (Daily) who Few One or More Trips on
DELTA Airlines in the past 12mos
All Local Weekly Newspapers

wwho Flew One or More Trips on DELTA Airlines in the past 12mos mWPB

159,485 or 34.% of Adults 18 or older who Flew One or More Trips on DELTA Airlines in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 30.7% of all time spent daily with All forms of Print M

Local Daily
Newspaper(s)
(Sunday)
137

USA Today (Daity)
97

Local Daily
Newspaper(s) New York Times
New York Times (Daily (Daily)
{Daily+Sunday) 9.0 89

Direct Mail
Advertising
Wall Street Journal (excluding
(Daily) Magazines Catalogs)
105 [X] 74

Local Daily
Newspaper(s)
(Sunday)
13.1

New York Times
(DailysSunday)

Magazines (Daily)
7.7

Wall Street Journal
(Daity)
89

Local Daily New York Times
Newspaper(s) (Daily (Daily)
8.4 79

9.7

Direct Mail  catalogs
Advertising 38
(excluding
Catalogs)
7.2

USA Today

95 Al

® who Flew One or More Trips on DELTA Airl

ines in the past 12mos

HWPB

Totol persons: % Time spent-

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

——""'
Goazea | <o pume

Local Daily Newspaper(s) (Sunday)
New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with Ad- m

Wall street Joumal (Daily) gP¥ry m Supported Print Media: Adults Jsoroln‘erm
cotos mm
Magazines
e ... N mzem
All Local Weekly Newspapers 253%7% who Flew One or More Trips on wed
= DELTA Airlines in the past
- .

# who Flew One or More Trips on DELTA Airlines in the past 12mos =WPB

DMA corborough R1 2026: Jan25-Jan26 Qual Intab 637
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
13.7

New York Times
{sunday)
134

Local Daily
Wall Street Journal  Newspaper(s)
(Daity) (Daily+sunday)
105 9.8

USA Today (Daily)
9.7

| New York Times
(Daily) Magazines
89

Local Daily Newspaper{s) | Direct Mail Advertising (excluding
(Daity Catalogs)
9.0 74

Local Daily
Newspaper(s)
[Sunday}
13.1

New York Times
(Sunday)
115

Local Daily
New York Times Newspaper(s)
(Daity+Sunday) Magazines (Daity+Sunday)
9.7 9.5 9.2

Wall Street Journal (Daily)
89

New York Times  USA Today
(Daily) (Daily)
7.9 7

Local Daily Newspaper(s) Direct Mail Advertising (excluding
(Daily Catalogs)
84 72
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

“Advertising Actions"

P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961

97,287,216

79,811,340 29.2%

63,738,660 23.3%

Local AM/FM Radio

42.363.370 15.5%

Cable TV Networks
Local Broadcast TV
Podcasts

Audio Streaming Services

42,714,536 15.6%
38,641,707 14.1%

40,027,219 14.7%
33,715,210 12.3%

29,182,413

Billboards ghpripr 10.0%
Newspapers phyirn 11.0%
m P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  QualIntab: 5541 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e fa . al for Anything =
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"Advertising Actions"

P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1537 584 39.3%
Websites 1,324,707 33.9%

Broadcast, Cable, & Sat TV 897031 e I

Local Broadcast TV

Direct Mail 1,105,073 28.3%

Cable TV Networks 292742

659,404 16.9%

Podcasts

Local AM/FM Radio ¢

Billboards :
Newspapers MINNEAPOLIS-ST. PAUL

Audio Streaming Services

¥ P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 884 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a o al for Anything o
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Social Media

Websites

Direct Mail

"Advertising Actions"

P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

990,155

39.3%
854,336 34.0%

697,858 27.7%

Local AM/FM Radio

412,114

Broadcast, Cable, & Sat TV
Cable TV Networks
Podcasts

Local Broadcast TV

Video Streaming Services
Billboards

Newspapers

Audio Streaming Services

590,513 23.5%

422,933

363,501
431,879 17.2%

421,970 16.8%

312,727 12.4%
ST. LOUIS
326,802 13.0%

264,736 10.5%

m P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 288 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . a 1 for Anything =
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“Advertising Actions”

P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

696,452 35.8%
Websites 626,672 32.2%
DirectMail grrres 30.2%

Broadcast, Cable, & Sat TV greers 23.4% [l

Local Broadcast TV grriess 14.8%

Cable TV Networks grrmeen 14.2%

Local AM/FM Radio

289,524

Video Streaming Services 225776 11.6%
Podcasts gy 8.4%
Newspapers pestyse 11.3%

CINCINNATI

Audio Streaming Services

Billboards

146,861 7.6%
P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos (Shopped/Visited/Bought past3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNAT!  DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 614 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright ©® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o
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"Advertising Actions"”

P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

729, 850 37.5%

MGl
Dles Ml
Broadcast, Cable, & Sat TV 493,403
Cabie TV Networks
Video Streaming Services

Local Broadcast TV 317;213

263,356 13.5%
211, 123 10.9%

Biliboards
Podeasts WEST PALM BEACH-BOCA RATON

Audio Streaming Services

Local AM/FM Radio

Newspapers

192, 729 9.9%

= P18+ who Flew One or More Trips on DELTA Airlines in the past 12mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

= P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  QualIntab: 637 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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